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Commercial Banking Marketing: Workflow

o Planning & Budgeting

o Development & Execution

0 Reporting
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The development, planning and approval of marketing campaigns (print)
for commercial banking clients; includes concept creation, budgeting,
approval from lines of business and campaign performance analysis.

Legend

New users get $20 off their first
- T C purchase (registration is FREE!)

Sequence Message Task
Flow Flow

> D

Decision Chevron Swimlane
Point Title Title

pm.SGO3.Commercialbankingmarketing.140515

T
—
LL)
Jp
o -
—
(=
0
-
J
o
(e

COPYRIGHT © OPSDOG, INC., 2014 | ALL RIGHTS RESERVED




