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Lead Generation: Workflow

Workflow Description

o Strategic Planning

9 Lead Research & Assignment

The targeting and generation of potential sales prospect(s). Includes
initial development of targeting area(s), initial list generation, and

additional research.

Legend
e N
N J
Start Intermediate End Gateway Group
Event Event Event
Task Expanded Pool Sequence Message
Sub-Process Flow Flow

COPYRIGHT © OPSDOG, INC., 2014 | ALL RIGHTS RESERVED

e

Marketing
L

| L

r——
I ——

e

Sales Manager
1

| L

e
R ——

Sales Support
F

|

e

pm.GLO1.LeadGenerationBPMN.140918

Strategic Planning

[ —

(€

Develop targeting
strategy

Sales: Lead Generation Workflow [BPMN 2.0]
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Login to OpsDog to purchase
the full workflow template
(available in PDF, Visio)

New users get $20 off their first
purchase (registration is FREE!)



